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Abstract

Language plays a crucial role in the development of a country’s socio-economic spheres. Human capital is
shaped by studying together language and economics. Language also provides access to diverse labor markets
and increases the chances of securing well-paying jobs. This study analyzes how contemporary Kazakh
national economic consciousness changed during the Soviet and post-independence periods. The main issue
addressed is the lexical representation of the transformation of economic consciousness and the identification
of its cultural and social foundations. To do this, the concepts of "language of economics" or "linguo-economics"
were introduced. By making use of a mixed-method research design, the study compared the lexical units
documented in Kazakh-language dictionaries across two historical periods, before and after independence,
the dynamics of the number of terms used before independence, the number of words and semantic units after
independence, and the number of terms expressed through collocations, among others. These units were
analyzed within two different modes: the traditional or the cultural mode, and the modern mode. The data
comprised electronic texts consisting of 180,148-word usages and 30,000 units related to contemporary
Kazakh-language entrepreneurial discourse; and interviews of media figures on economics, trade, finance,
and entrepreneurship were collected from the business magazine Forbes Kazakhstan, and their frequency
was analyzed. This study clearly illustrates that fostering economic development through language,
particular attention must be given to the role of the national language in speech acts related to trade
communication within economic discourse.
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Introduction

Language is a powerful factor in shaping human cognition (Lupyan, 2016). In addition to serving as a
means of communication, its primary functions include the accumulation, preservation, and continuous
transformation of knowledge acquired over historical periods within a linguistic community (Carruthers,
2002). Through a system of harmonious sounds and coherent symbols, language enables the transmission of
information, facilitates speech and interaction. Language allows for the structuring of thought; researchers
have concluded that thoughts are structured differently in each language (Fedorenko, Piantadosi, & Gibson,
2024). Language has multiple functions; it manifests itself in all aspects of human life. For instance, language
plays a crucial role in the development of a country’s socio-economic spheres. Since language is a key
component in shaping human capital, studying together language and economics is particularly relevant.
Economic consciousness, like any other form of consciousness, undergoes transformation and development
through language. The manifestations of consciousness are systematically represented in language, and these
representations tend to be universal in nature. Lexical changes, in particular, occur more rapidly than other
linguistic levels (Adilova et al., 2023).

Language is not only a fundamental tool in shaping human capital, it also significantly influences an
individual's economic and social development, as well as their economic decision-making. In addition, language
provides access to diverse labor markets and increases the chances of securing well-paying jobs. The potential and
energy of language, along with its socio-cultural significance, functions, and role, have captivated not only
economists but also sociologists and linguists. The national economy of any developed country in the world
influences the dynamics of development across various sectors of society. Behind a state's economic achievements
lies a strong triadic relationship between its economy, language, and culture. For example, Hungary, once a colony
of Germany, strengthened its national ideology and revitalized its economy by modernizing and reinforcing the
Hungarian language (Benké, 1966). Similarly, following World War II, the German language experienced a
period of stagnation (Abbasova, 2024). During this period, a large influx of English loanwords entered the German
lexicon, placing the language under strong English influence (Gilbert, 1965).

Gary Becker, founder of human capital theory, suggests that one of the most critical factors in education
is language learning (Becker, 1992). He recommends applying economic approaches to influence a person’s
education and work skills including language and communication, which enhance their labor productivity
and competitiveness in the market (Holborow, 2021). Similarly, studies (Hwang, Juan, & Cao, 2010) in the
United States have examined the correlation between language proficiency and income among white and
black populations; though found no direct link between income levels and language proficiency. Later, this
topic was revisited in Europe in the context of increasing migration flows, investigating how mastering second
language impacts earnings and is evident of economic consciousness (Chiswick & Miller, 2002). While most
previous studies on the relationship between language and economics were mostly hypothetical and general
in nature (Zhang & Grenier, 2013), modern linguistics now offers more specific and targeted research in this
area (Horton, 2023; Museanu, 2023). These studies have identified core conceptual foundations of modern
economic consciousness and observed the usage of economic terms formed through elements of the national
language. New meanings are discovered, depicting the expansion of semantic fields, emergence of new terms,
and the presence of nationally distinctive terminology.

Economic consciousness is considered an important component that determines a nation's economic
behavior and system of decision-making, and it is demonstrated that its formation and transformation are
carried out through language. At the intersection of global changes and national development, economic
consciousness is manifested through new discursive forms. The current study reveals this transformation in
economic consciousness through its linguistic representations (Chkheidze, Gudushauri, & Jojua, 2023). It
focuses exclusively on how these changes are reflected in language, as language itself is inherently
intertwined with economic relations. For instance, the etymological analysis of commonly used words in the
Kazakh language reveals that many of them are rooted in traditional occupations and socio-economic realities.
If a society is nomadic, its vocabulary is shaped by livestock-related concepts; if it is sedentary, the language
reflects economic activities tied to agriculture and settlement. Thus, the characteristics of economic life
directly influence the naming of phenomena in the language. This study thus explores the transformation of
Kazakh national economic consciousness based on linguistic changes observed before and after Kazakhstan's
independence. Linguistic units that represent economic consciousness from the pre-independence period, as
reflected in lexicographic sources of that era, were compared with those from the post-independence period.
The primary goal of this study was to assess how much economic consciousness, as a specific form of social
consciousness in Kazakhstan, has been transformed and how its lexical field has been expanded during this
transition. For this purpose, we analyzed the number and semantic quality of linguistic units related to
economic discourse found in lexicographic sources (KARAGULOVA & ALI, 2022).

To carry out this study, lexicographic sources from both historical periods—Soviet and post-independence—
were selected and comparatively analyzed. These included: Kazakh Traditional System of Ethnographic
Categories, Concepts and Names Encyclopedia (Bartholdt, 2011); the 15-Volume Dictionary of the Kazakh
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literary language (Malbakov, Esenova, & Khinayat, 2011), and the 10-Volume Explanatory dictionary of the
Kazakh language (Zhanuzakov, 2008). The results of the study demonstrated a significant expansion in the
lexical field of economic concepts in the Kazakh language, as presented in these literary resources. The study
premised that the 10-volume Explanatory Dictionary of the Kazakh Language (Zhanuzakov, 2008), first
published in 1985 and which reflects the Soviet period, would present a narrower semantic scope for economic
discourse. This assumption is grounded in the fact that during the Soviet era, Kazakhstan's economy was not
independently developed, and the public’s economic awareness was comparatively underdeveloped. Similarly,
the 15-volume Dictionary of the Kazakh Literary Language (Malbakov et al.,, 2011), published after
independence, makes a significant expansion in the semantic field of economic-related lexical units. It became
evident that both the number and diversity of economic terms had increased. For example, in the former volume,
the word “baga” ("price") had only three core meanings listed in the main entry. In contrast, in the later volume,
the same word appeared in 34 compound word combinations and expressions. This is a clear indication of the
conceptual expansion of economic discourse in the Kazakh language. Similarly, words such as "bai” (rich man),
"kompaniia” (company), and "naryq” (market) have undergone notable semantic transformations.

This study establishes a connection between Kazakh linguistics, global linguistic theory, and another
scientific domain—economics. For the first time in Kazakhstan, this study links language with the field of
economics and identifies the role of language in defining terms related to economics, business and
entrepreneurship. Moreover, for the first time, Kazakh national economic consciousness was examined through
both traditional and modern modalities, with its transformation identified based on linguistic data. It focuses on
how linguistic tools (lexical units, terms, concepts, and designations) represent changes in economic values and
ideologies. While previous studies have largely been descriptive (Mkrtchyan, 2014; Nurgul & Gulbakhyt, 2021;
Zharkynbekova, Aimoldina, & Akynova, 2015), this research proposes a comprehensive interdisciplinary
methodology that incorporates linguistic, sociological, and cultural-anthropological analysis.

Literature Review

The scientific field that studies the relationship between linguistics and economics, known as "Language
economy" (Gazzola & Wickstrom, 2016), which began to take shape in the 1960s. Linguo-economics or language
of economics is the field that studies processes and interconnections between language and economy (Ayres-
Bennett, Hafner, Dufresne, & Yerushalmi, 2022). Marschak (1965), an American scholar recognized as its
founder, was the first to publish an article titled "The Economics of Language." In this work, he proposed
considering language as a parameter with its own cost. He sought to answer questions such as how many
resources are spent on language acquisition, what the associated costs are, what kind of returns it brings, how
the acquired knowledge generates benefits, and to what extent it impacts socio-economic conditions. As a result,
he demonstrated that language possesses economic attributes such as value, profit, and cost (Ginsburgh &
Weber, 2016). Marschak’s study attracted several experts, particularly from countries where language policy
had become a point of social tension, leading to similar research initiatives. In a recent stusdy, Liao and Zhang
(2024), two British scholars conducted an intriguing study based in Canada. The research aimed to determine
to what extent knowledge of a second language affects income levels. The findings revealed that francophones
living in Quebec who spoke English earned more than Quebec residents who did not speak English. It was also
proven that knowledge of the French language did not provide any economic advantage.

A person’s native language or the language they speak and write in influences their economic, social, and
personal development. Language is at the core of an individual’s cultural identity. Therefore, it can shape
decision-making, including economic decisions made by individuals and, subsequently, by society as a whole.
Linguistic competencies provide speakers with access to labor, goods, and information markets, making
language a powerful tool for economic engagement. In this context, Yale University scholar Chen (2013)
conducted a fascinating study. He classified the world's languages into two groups: those with a strong
grammatical distinction for the future tense and those with a weak or absent distinction (future time
reference, FTR). The first group spoke Spanish, French, and partially English and Russian, while the second
group spoke German, Chinese, Japanese, and Scandinavian languages. Chen’s research reveals an intriguing
pattern: speakers of languages that use the future tense less frequently save 31% more money than others.
He explains, “For speakers of these languages, the future begins today. When speaking about the future, it
does not feel distant or something they have plenty of time for, so they are more likely to prepare for it in
advance.” On the other hand, in languages with a distinct future tense, people perceive the future as separate
from the present, leading to a tendency to procrastinate financial planning. Additionally, speakers of
futureless languages tend to be more health-conscious. Compared to others, they smoke 24% less, exercise
29% more, lead more active lifestyles, and are 13% less likely to suffer from obesity (Chen, 2013). These
findings support the idea that verb tenses can have macroeconomic effects. Chen also discovered that
countries where people speak languages without a future tense category save, on average, 6% more of their
GDP annually compared to countries where languages do have a future tense distinction.

The relationship between economics and linguistics is also reflected in changes occurring within linguistic
structures under the influence of economic processes. The development of financial systems has led to the
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integration of terms such as bank, interest, credit, and other economic concepts into the lexicons of various
nations. Changes in economic consciousness influence the linguistic worldview, making certain concepts more
prominent. For example, sociological research found that in 2008, during the financial crisis, the words bank,
crisis, and economy became the most frequently used terms across different social groups in the United States
and Europe (Nelson & Katzenstein, 2014). Furthermore, researchers at the University of Chicago discovered
that thinking in a foreign language helps people make more rational economic decisions (Samuels, 2021).
When operating in a foreign language, individuals rely less on intuition and more on analytical reasoning,
leading to more objective and calculated choices.

In recent times, the field of language economy has expanded significantly. It examines the function of
language in society and its economic potential from an economic perspective. The scope of the current research
includes the economic logic of language development as found in language corpus, dictionaries, etc. (Smith,
2016); the relationship between an individual's or society's level of well-being and language competence as
seen in income, earnings, career success, and like (Gabszewicz, Ginsburgh, & Weber, 2011); and the economic
prerequisites and consequences of language policy (Gazzola & Wickstrom, 2016). Chen (2013) discovered that
dominant languages further strengthen their position by influencing economic decisions. In his study, he
observed a trend where the prestige of a language increases as the number of its speakers grows. As the
economic well-being of a linguistic community improves, the image of the dominant language in that society
is also enhanced. He concluded that economic development contributes to the strengthening of a language’s
position, while a well-established language, in turn, supports economic growth. This process has been
recognized in the scientific community under the term "feedback mechanisms."

Since the beginning of the 21st century, the role of language has significantly strengthened due to the
globalization of the world economy and finance, the internationalization of trade relations, and the development
of information and integration processes (Gulamova, 2024). History has shown that many nations have
strengthened their intellectual potential, national spirit, and economic standing—along with reinforcing their
independence—by modernizing their national language. This is directly linked to the implementation of an
effective and forward-looking language policy. Language has proven to be a vast economic resource that
significantly contributes to a country’s GDP. For example, European Union member states collectively pay the
United Kingdom €10 billion annually for the use of the English language (SkorupA-WulczynSkA, 2023).
Additionally, financial services and foreign trade conducted in English generate another €17 billion in revenue.
There have also been studies linking minority languages to economic factors. For example, Frangois Grin
(2016) argues that language users themselves choose their language. He explores the factors that help sustain
minority languages and examines how they can be encouraged through state language policies. John and Yi
(1997) invented a model which suggests that if each language speaker has one child, the child's language
choice will depend on the language spoken by their parents and the surrounding environment. In other words,
if the majority of society speaks a particular language, the minority will gradually adopt it as well. This
phenomenon is known in the scientific community as "network externalities."

Humboldt (1984) hinted at the creation of a Triade comprising economics — language — mind, and spoke
about the strong influence of language on a speaker's consciousness and actions. He stated: "Language is not
only a tool for maintaining communication and connections, but also a powerful means of strengthening a
person's spiritual potential, shaping and expanding their worldview... There is an invisible yet strong connection
between the emergence of language and the emergence of spiritual forces. Language is a stimulator of spiritual
power. Language and spirit are not separate from each other; they have developed together as an inseparable
entity. The language and spiritual identity of a people are so closely intertwined... A people's language is its
spirit, and a people's spirit is its language—there is no greater equality than this” (Humboldt, 1984).

After Humboldt, this issue was examined from a different perspective by Sapir (2023), whose hypothesis
of linguistic relativity was later continued by his student, Whorf (2012), who studied the influence of language
on human consciousness and society and proposed: "Language is a powerful tool that creates and regenerates
both culture and history. A person's behavioral norms and way of thinking are entirely or partially dependent
on their native language.” Whorf (2012) was particularly concerned with two key questions: (1)Are concepts
such as "time," "space," and "matter" perceived the same way by all people, or do they vary depending on the
structure of their language? (2) Is there an invisible connection between culture, behavioral norms, and
fundamental linguistic categories? In his research, Whorf compared the behavior and culture of European
peoples with those of the Hopi Native American tribe. He concluded that there is a strong connection between
people's consciousness and their language. According to Whorf, human behavior is directly influenced by the
structure of their language. For example, grammatical categories such as numerals and verb tenses in
European languages impact how speakers of these languages perceive and organize their lives. Whorf and his
followers supported their hypothesis with numerous examples from different languages. While many of their
arguments are widely accepted, some linguists disagree with Whorf's hypothesis and reject it. This idea became
the basis for numerous scientific studies (Musayevna, 2024; Natsir, Harahap, & Khairani, 2025; Perlovsky,
2009; Tursunova, 2025). Nevertheless, the ideas of Sapir and Whorf have significantly influenced the study of
linguistic worldviews and have sparked extensive research in this field.
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Research conducted in seven developed countries has demonstrated that proficiency in a foreign language
alongside one's native language not only increases income but also reduces the risk of unemployment Smith
(2016). At present, all secular states strive to preserve their national language, as governments recognize the
strategic importance of strengthening the official language. This reflects the necessity of developing a well-
balanced language policy that accounts for contemporary trends while ensuring linguistic modernization (Jank
& Rasi, 2025). An empirical research study, conducted in bilingual (Canada) and multilingual (Switzerland)
countries, was led by (Chiswick and Barry R. Miller, 2014). Findings reveal that individuals proficient in both
their national language and an additional foreign language had higher socio-economic status and income levels.
This led to the conclusion that language learning has economic value and that investing in language is crucial
for a nation’s economy.

Methodology

Research Design

A comprehensive interdisciplinary methodological approach was employed to identify changes in the
economic consciousness of Kazakhstani society through linguistic data. A mixed-method research design guided
this study where the qualitative phase was used to examine the semantic structure, conceptual content, and
cultural codes of words. For instance, the traditional and contemporary meanings of concepts such as "bai”
(wealthy), "naryk” (market), and "agsha” (money) were analyzed during this phase. The quantitative phase
measured the frequency of words in modern Kazakh entrepreneurial discourse. The frequency was considered
as an indicator of a concept’s entrenchment in public consciousness. Each of these two phases defined the
complexity of the research subject, namely the close interconnection between economic consciousness, language,
and culture.

Sampling and Data Collection

The sample and empirical base of the study consisted of the following lexicographic and discourse-based
sources: The ten-volume Explanatory Dictionary of the Kazakh Language Zhanuzakov (2008), first published
in 1985 and represents the language patterns of the Soviet period; The fifteen-volume Dictionary of the
Kazakh Literary Language (Malbakov et al., 2011), represents the linguistic patterns of the independence
period; and Encyclopedia of Kazakh Traditional System of Ethnographic Categories, Concepts and Names
Bartholdt (2011), a source for identifying traditional cultural codes. In addition, there were electronic texts
from the business magazine Forbes Kazakhstan and linguo-statistical data of contemporary entrepreneurial
discourse (180,000-word usages).

Data Analysis

The data was analyzed through multiple methods. First a qualitative analysis was conducted to examine
the semantic structure, conceptual content, and cultural codes of words as well as the system of values,
analyzing how social values and norms influence economic behavior and decision-making. Next, the
quantitative analysis calculated the frequency of words in modern Kazakh entrepreneurial discourse. The
linguo-statistical analysis calculated the recurrence and proportion of words in the text which were tabulated
statistically. This method quantitatively represented the linguistic manifestation of economic concepts. It was
followed by a lexico-semantic analysis which comparatively examined the semantic shifts of economic terms
and their frequency of use in new word combinations. This method played a key role in proving the expansion
of semantic fields, comparing the transformation of economic vocabulary and terms that demonstrate the
dynamics of lexical development in the language. A linguacultural analysis was also conducted to identify key
cultural elements impacting economic consciousness by studying the cultural values of different periods. last,
but not the least, a comparative-descriptive analysis of lexical units from the Soviet and post-independence
periods were compared, to understand the linguistic reflection of the transformation in economic
consciousness. This economic consciousness was studied within the framework of various cultural periods
(traditional and modern), and its linguistic representation was interpreted through different cultural modes.

Results

Results Of Transformation of the Economic Mind in the Traditional Mode

The study divides the economic consciousness of the Kazakh nation into two periods: before and after
independence, identifying them within two different modes. The first is the cultural or traditional mode, while
the other is modern mode. In general, a mode is a complex linguistic phenomenon. It is usually conveyed
implicitly and does not always directly correspond to content. Language is closely tied to economic relations.
When analyzing the etymology of words commonly used in Kazakh, it becomes evident that many are related
to ancestral trades, traditional economic realities, phenomena, and interactions. The characteristics of
economic activity influence the naming of linguistic phenomena. For example, in traditional Kazakh society,
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wealthy individuals (bai) held a significant role because they were the leading entrepreneurs and employers
of their time. Their status was not based solely on wealth but also on intellect, diplomatic skills, management
abilities, and extensive knowledge. In contemporary Kazakh economic consciousness, the meaning of bai has
shifted. For example, in historical Kazakh society, a bai was a wealthy individual who held a prestigious
position, accumulated livestock, and acted as both the owner and organizer of private and large-scale economic
enterprises. A bai managed economic activities based on extensive experience and often consulted with village
elders. During conflicts or disputes, they sought to gather their relatives and kin for support (Atkinson, 1860)-

The status of bais in society was determined by the scale of their nomadic livestock farming and their skill
in managing it. During migrations, several Kazakh villages would unite to form a large community. The bai
organized the economy of this community, managed migration routes, allocated pastures, and led the village in
its seasonal movements. Additionally, by overseeing communal economic activities, the bai controlled the
production mechanisms and governance structures within the village. The influence of bais was also evident in
their way of life. Their yurts stood out from others, often adorned with intricate bone and silver decorations on
furniture. In traditional Kazakh society, bais constituted the intellectual and social elite of the steppe. They
played a significant role in managing the traditional structure of governance, funding the establishment of
mektep (schools) and medrese (religious schools), and supporting Kazakh intellectuals in publishing newspapers
and journals such as Qazaqg and Aigap (Abylkhozhin, 2020). During wartime, they also provided for the military.
For example, during Kenesary’s uprising, bais supplied the warriors with food, horses, weapons, and clothing.
They also hosted poets, singers, and jyraus in their homes for months (Ainabek et al., 2024).

As a result, Kazakh proverbs such as "Hemecen ne maii skakcer, 6Gepmece ge 6aii sxakceer" (Even if you don’t eat
it, fat is good; even if he doesn’t give, a bai is good) and "AxerHman ma, 6ateipaan ga Oaii sxakce!" (A bai is better
than a poet or a warrior) reflect their high social status and positive reputation in that period. For instance, Abai’s
father, Kunanbai, built a taqiya (guesthouse) in Mecca for Kazakh pilgrims. In the second half of the 19th century,
notable bais such as Maman in Zhetisu, Makan, Appaz, and Myrky in the western regions, Kuan bai in Yrgyz,
Koran, Khasen, and Akhmet in central Kazakhstan, as well as Abdikerim and Ultarak in the east, made significant
contributions to Kazakh spiritual and cultural development. Many of them funded mosque construction after
performing the Hajj, playing a crucial role in spreading Islam (Abylkhozhin, 2020).

Through these efforts, bais demonstrated their nobility and societal commitment. Kazakhs believed that
wealth came from Tanir (the divine power). Therefore, bais sought to be among the favored servants of Allah
Almighty by helping their relatives, neighbors, workers, village, and extended kin. A bai who became a source of
prosperity for his community was held in high esteem. Such bais would distribute ten percent of their wealth to
the people once a year, receiving both the gratitude of the community and the blessings of Allah. This practice was
called "wynern mapamy"” (charitable wealth distribution) or "6aiionty macyst” (a bai’s overflowing generosity).
Among the people, they were honored with the title "Kymnar 6aii” (the benevolent bai). This tradition serves as a
clear example of the advanced level of economic consciousness among Kazakhs at that time. The Soviet government
altered the Kazakh perception of bais, portraying them as enemies in the national consciousness. Based on the
number and composition of their livestock, bais were categorized into different social classes.

The wealthiest, known as "wipieern 6aii” (literally "rotting rich"), owned vast herds of livestock, including
thousands of white sheep and countless multicolored horses, symbolizing excessive wealth. Those classified
as "0aysiemmi” or "aykamme: 6aii” (wealthy or affluent bais) owned approximately 1,000 to 3,000 sheep and
hundreds of horses. This classification of bais into social categories became especially prominent in the second
half of the 19th century when Tsarist Russia’s colonial policies deeply penetrated the Kazakh steppe. During
this period, as land became scarcer and livestock numbers dwindled, the number of bais sharply declined.
Even those once considered the wealthiest found that their livestock — once symbols of status — had been
reduced to numbers comparable to what had previously been owned by an average bai.

In the 1930s, during the widespread "Soviet Red Terror,” Kazakh bais were subjected to mass persecution,
dispossessed of their private livestock, exiled, and severely devastated. As a result, the centuries-old
traditional social structure collapsed, and Kazakh leaders who had mastered the organization of the economy
were forcibly eliminated (Omarbekov, 1997). Some bais fled to save their lives, abandoning their ancestral
lands. Their status as a social class in Kazakh society was fundamentally altered, leading to the decline of
the Kazakh economy and catastrophic losses in traditional livestock farming. The entire rhythm of nomadic
pastoralism was irreversibly disrupted. One of the causes of the devastating famine in Kazakhstan was
directly linked to this disruption. The Soviet government failed to recognize that the wealth accumulated by
bais sustained entire communities. Cameron (2018) narrates “The food prepared daily by bais in large
cauldrons was shared by the entire village, ensuring that no one went hungry. In addition, bais paid the bride
price for their kin, arranged marriages, and resolved disputes over land and inheritance. Failing to resolve
such conflicts in time was considered a serious flaw. Poor herders who worked for bais were compensated
fairly, receiving wages, winter provisions, and food supplies for the summer. However, the Soviet government
disrupted this long-standing balance. In the end, people were left starving, wandering in search of food.”
(Burabay Gazette, 2021).
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Table 1: Representation of the Lexeme Bais “Baii” (The rich) in the Lexicographic Works.

Lexicographic Kazakh version English version
Source
e Bai — a wealthy individual in
e DBaif — 0aliBIpFBI KA3aK KOFAMBIHIAFbI traditional Kazakh society; a person
I9YJIeTTi afaM; KoFaMaa auTapislKTai opHbl  of significant social standing who
bap, TePT TYJIIK MaJI JKUFaH, accumulated livestock, owned
Kazakh Traditional JKeKeMEHIINKTiH, ayKaTThI private property, and managed a
System of MIaPyaIIbLIBIKTHIH Hecl api prosperous household.
Ethnographic YUABIMIACTHIPYIIIBICHL. o The term bai is used to refer to
Categories, e BapJbIK 1mapyanbLIblK, 0afabIH KOJIBIHIA affluent individuals, as all economic
Concepts and 6ostambl. Baii mapyaniblIBIKTEL ©31H1H, MOJI affairs were under their control. The
Names. To:KipubeciHe cyiieHin, MaHaWbIHIAaFel 0acka  bal managed their estate based on
Encyclopedia. aybLI aKCaKaJIIapbIMeH KeHece OTBIPHIIT extensive experience, often
(Bartholdt, 2011). skyprismi. Jlay-mamaii, CoFpIC-KAKTBIFBIC consulting with elder villagers. In
KesiHIe Koagay Tady MaKcaThIHIA times of disputes, conflicts, or
MaHaWbIHA TYFAaH-TYBICTAPEIH KHHAYFA warfare, they sought to gather their
TBIPBICKAH. kin and relatives around them for
support and protection.
o A representative of the wealthy
o JlacTypJii Kasak KOFAaMBIHIAFEI I9YJIETTI social stratum in traditional Kazakh
9JIEYMETTIK SKiK oK. JHaImbIxabIKTHIK society. In the general public
yFBIMIA Oail — ecerici3 TOPT TYJIK JKUFAH understanding, a bai is either a
MaJI recl HeMece aTa-0a0amaH Kajral livestock owner who has amassed an
0OaMJIBIKTHIH Myparepi immense number of animals or an

heir to ancestral wealth.
e Abam 0 a i 1 b1 H yiiageri 0ip 6esime. Exi e A room in Abash bai’s house. Two

JKAKTa €Kl ecik, Tepe3eHiH eKl apachlHaa doors on both sides, a large mirror
yJIKeH aifiHa. AMHAHBIH aJIBIHIA YIKeH between the windows. A large table
ycret . in front of the mirror.
e Kagsipri KoFaMIaFbl OPTAKOJI J9YJIETT] e A middle-class or affluent social
Dictionary of the HeMece aybIpAdyJIeTT] 3JIEyMEeTTIK TOIL. group in the contemporary society.

Kazakh literary
language. Fifteen
volumes (Malbakov

Without the protection of the bai and
the businessmen, we will not be able
to deal with the poverty and uplift

B aitmapc 3 mkeHe Ou3HeCMeHIEP/IIH,
KOpFaJIFaH KIT1HCI3 013 KeJeNIIiIiKTI
eHcepiIl, eIl KeTepe.

et al., 2011). the country.
1. Arakrsl [OeTke ycrap) 6ait 1. A well-known, renowned bai.
2. Aca naymerTi, COHBICBIMEH KypPTKa TaHbMas 2. A bai known for their extreme
baii. wealth.
3. Baiigbiy KyABIPIIBIFEL. 3. A bai’s man (Pejorative).
4. BalfigbiH $KOFBIH SKOKTAYIIEL, OaMIbI 4. The one who does what the bai says,
JKAIITAYIITEL. the one who sides with the bai.
5. CacnIk 0aii. 5. A stinking bai
6. BallyibIFBIHBIH, KBISBIFBIH 031 1e KopMmeiTid, 6. A greedy, miserable bai who neither
earere Jie OepMeNTIH capaH, Hac 6aii. uses his wealth nor gives it to anyone).
7. Hlipiren 6ait 7. A rotten bai.
8. BallyIbIFBIHBIY, ITTET] JKOK, JKYPTTAH acKaH 8. A bai whose wealth cannot be
bai measured, over-the-top.
1. Enb6exmn Kemei, sRaJIIIbl-MAJIIIBIHBIH, 1. A Kazakh village feudal who
eHOeriH KaHay apKbLIbI JKeKeMEeHIITITIHE KOTl collected a great amount of wealth
Explanatory MaJI-MYJIK "KUHATI aJIFaH Ka3ak, by exploiting the labor of the
dictionary of the ayBLIBIHIAFEL (DEoIall. working class and the servants
Kazakh language 2. Oxewm aypuimafrsl 6 a it ataynsrra metriame 2. My father was heavily against any
(Zhanuzakov, 2008) sxaubl Kac el (Kobeyev) bais in our village
3. OMesmiH epi, Kyieyi. 3. A husband.
4. KywuapJisl mebineH Maibl TAMFAH JKep. 4. A land with rich, nutritious soil).

Soviet policies distorted the historical role of Kazakh bais, portraying them as an exploitative class, despite
their central role in sustaining the economy of traditional Kazakh society (Kovalskaya, Nurbayev, & Kishibayeva,
2024; Spehr & Kassenova, 2012). However, after gaining independence, new historical perspectives revived a more
accurate understanding of the traditional significance of the bai concept. Table 1 presents the lexicographic
representations of the lexeme "bai” in both traditional and modern modes, based on dictionaries published during
the Soviet period and after independence in major encyclopedic and explanatory works.

These data clearly demonstrate that, in the economic consciousness of the Kazakh nation, certain
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traditional lexemes in the Kazakh language originally carried exclusively positive semantics. However, under
the influence of Soviet ideology, negative connotations were artificially imposed on them. In the years
following independence, their meanings have been revived and restored to their original significance.

Results of Transformation of the Economic Mind in the Modern Mode

According to the modern mode, a linguo-statistical analysis was conducted to examine the linguistic
representations of economic consciousness in the post-independence period. For this purpose, electronic texts
comprising 180,148-word usages related to Kazakh-language entrepreneurial discourse, covering national
trade and business, were collected. Additionally, interviews with media figures on topics such as economics,
trade, finance, and entrepreneurship were sourced from Forbes Kazakhstan business magazine, and their
frequency was determined. The analysis revealed that the word "komnarus” (company) had the highest
frequency, appearing 1,184 times, with an absolute frequency percentage of 14.84846479%. Here, absolute
frequency refers to the integer number of times a word is repeated in the text, while the percentage of text
coverage indicates the proportion of consecutive words in the lexical list that contribute to the overall
understanding of the text. This metric does not apply to individual words but rather serves as a cumulative
indicator for a group of words from the beginning of the text (Abdildaevna, Kozhakhmetovna, Bakytkazykyzy,
Serikkhanovna, & Bekzhanovich, 2024). The full version of the analysis can be seen in Table 1.

Table 2: Frequency List of the Words Related to Economics, Trade, Business, and Finance.

Part of Repetition Frequency Text coverage percentage
No Word
speech frequency percentage for a group of words
1 Kommauusa (Company) noun 1184 0.007 14. 84
2 Hywmsic (Job) noun 999 0.0060 24.74
3 Haprik (Market) noun 667 0.0040 39.59
4 Busuec (Business) noun 612 0.0036 44.54
5 Tenre (Tenge) noun 584 0.0033 47.84
6 #Koba (Project) noun 509 0.0030 59.39
7 Baux (Bank) noun 418 0.0025 87.44
8 Hosmap (Dollar) noun 377 0.0022 100.63
9 Bara (Price) noun 365 0.0022 107.23
10 Tab6sic (Income) noun 310 0.0018 136.93
11 Kapzxsr (Finance) noun 299 0.0018 146.83
12 Oronomuka (Economics) noun 258 0.0015 174.88
13 Cayna (Trade) noun 258 0.0015 176.53
14 Temem (Payment) noun 223 0.0013 227.67
15 Axkma (Money) noun 184 0.0011 287.07
16 MuBecruima (Investment) noun 181 0.0010 295.31
17 Tayap (Good) noun 177 0.0010 303.56
18 Musecrop (Investor) noun 143 0.0008 386.06
19 Kanmras (Capital) noun 118 0.0007 491.64
Busnecyen noun 100 0.0006 585.68
(Businessman)

Determining word frequency also provides valuable data for linguo-cognitive research. High-frequency
nominative words indicate which concepts are becoming more prominent in public consciousness, including
economic consciousness. The high-frequency terms identified in the analysis represent the active vocabulary
characteristic of contemporary Kazakh-language entrepreneurial discourse. These words reflect concepts that
have firmly established themselves in the consciousness of Kazakh-speaking language users.

Results of Studying the Transformation of the Economic Mind in the Periodic Mode

In the periodic mode, the economic concepts identified above through frequency analysis were examined in
two stages: the pre-independence and post-independence periods. A linguo-statistical study was conducted on
economic terms, concepts, and designations with economic semantics related to trade and entrepreneurship to
determine the current state of the Kazakh nation's economic consciousness, assess the potential of the state
language in enhancing national economic culture, expand the scope of the state language within the business
class, and propose concrete solutions to their linguistic challenges. The transformation in their semantics and
expansion of meaning was identified. Our initial hypothesis suggested that the semantic field of linguistic units
related to economic discourse in pre-independence Kazakh lexicographic works was likely very narrow. This is
because, during that period, Kazakhstan’s economy was not developing independently. The economic
consciousness of society was significantly less active compared to the present. However, after independence, the
semantic field of these words expanded, and the number of lexical units specific to economic discourse increased
significantly. The full version of the analysis can be found in Table 3.
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Table 3: Economic Discourse Units Recorded in Lexicographic Works During the Soviet and Independence Periods.
High Period Before the Independence Period After the Independence
frequency Dictionary of the Kazakh literary language. Fifteen volumes
words (Malbakov et al., 2011).

o [laiioa mabyra apHAFar apeKemmil, IKOHOMUKATIbLK Kbl3MemmiH
mypi, scere KacinkepoiH He PupmaHbiH ickepaik Kowamemi. Bu s ne
¢ — KacinopvtHOapObLH Hemece YiiblmOapoblt, Heeke MyaFranapobLt
eHOoenmezern (WUKT) mypoe oHIM WbFapy, Mmayapaap eHOIpY HeMece
cambin auy KHcane camy Hemece mabvic maby (natida asy Hemece
backadali onica maby) makcambimer 6acKa mayapaapra Hemece

. Not in the dictionary register aKwara aL"t.pr()'ac pemi}.tae KpLamem repcemy :)fcenind.eei xqpfmemi

(Business) (An activity aimed at making a profit, a type of economic activity; the

business operations of an individual entrepreneur or a firm.
Business is the activity of enterprises, organizations, or individuals
engaged in the raw production of goods, manufacturing or
purchasing and selling goods, or providing services in exchange for
other goods or money with the aim of generating income (profit or
other financial gain). (Kazakh language terms. Economics).

o  AKwa aiinanvimoth 6ackapamuil, Hecue bepemin, dHceke myaFanap
MeH MeKeMmesiepOlH aPACbLHOAFbL AKUA QUHATIbIMbLH dHCy3e2e
acvipamuii Kapacol mekemeci. Bankmep kecinopvinoapoviy,
Pupmanapobiy, KOMNAHUAIAPOLLH, COHbLMEH Kamap myprotHoapObLH
natidanarbvlamall 60c MypraH Kapaicammapvlh HCUHAKMAan, Kaxcem
emyuiiiiepee 6CimMMmer YyaKbimua kpedum 6epy apKvliivt Kapicol

1. Ipi kpemur mexemeci. CCCP-me 6 a H k — MmemutererTik Kpenut Mexemect... (KKIT V cpesi). (A A financial institution that manages cash flow, provides credit, and

Banx / n large credit institution. In the USSR, bank was a state credit institution... (KKP V facilit.ates. monetary transactions between individuals and .

(Bank) Congress). . o organizations. Banks accumulate unused funds from enterprises,

2. Kapra ofBIHBIHIAFBI KE3EKTI KAPTA TACTAIL OTHIPFAH KiCIHIH KapaysHa skuHasFaH akimia. (The  firms, companies, and the population, and provide temporary loans
money accumulated at the discretion of the person taking their turn in a card game). with interest to those in need of financial resources).
Miscellaneous terms

Baux ayoapvimoapor (bank transfers), 6ank denozummepi (bank
deposits), 6ark scyiieci (banking system), 6ankx kanumanst (bank
capital), 6ank korcopyuymot (bank consortium), 6ank Kynusco.
(bank secrecy), 6ark Hecueci (bank loan), 6ark pecypcmapot (bank
resources).

e [Eng Dollar] n. Finance. AKIIIl, Kanana, Ascrpanus, Jiusax,
Edwmonusa 1.6. 6ipkarap esmepmais akia Gipsiri (equauna). (The
monetary unit (currency) of the USA, Canada, Australia, Lebanon,
Ethopia etc.)

o Jlonnap aiimare: (econ) (dollar field).

Explanatory dictionary of the Kazakh language (Zhanuzakov, 2008)

Busuec /n

Jommap / n e 1n. AMepUKaHbIH a K, III 4 C b ...K6II JoJuIap Keadiue, KubpIibik Kym oot cebltep (America's
(Dollar) money. ...a lot of dollars in one's eyes, scattering like fine sand). (Ainabekuly)
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Bara/n
(Price)

n. 1. Bip mapceniH, 3aTTHIH KYHBI, HapKbl. EriH ececiu asaspr, 6aysiK 0 a F a ¢ bl H
asagel (Mmakaut) (The value or price of something. "The crop gets its return, the fish
gets its price" (proverb).. 2./ eke amaMmapablH aTaMreplIijIiK KACHeTTEPIiHIH,
kepcetkimr (An indicator of an individual's moral qualities).

Avipipbae matira 6 a F a 1 a H, Kawra manTe! mybap at ("Lost the king's price, but R
rode the dappled horse again" (Alpamys). 3. OKyIIIbIHEBIH OLITIM J9pesKeCiHIH,
KOPCETKIIII eTir, OHbIH, yarepyide KoibuiateH 6as (The score given as an indicator

of a student's level of knowledge, representing their academic performance).

[Eng Price]. 1. 3arrteiy, Kyasr, Hapks! (The value of a thing). 2.
Econ. Tayapnsr (Ker3merTi, 6araibl KaFasabl) 6TKI3Y KYHBI,
TayapAblH aKIlara MaKKaHIaFel KYHBL Tayapiaapasiy (eHIMIepIiH,
KbI3MET KOpPCeTyJIepIiH) 0 a £ a ¢ bl CATHIN aJIyIIbLIAP MEeH
caTyIrsLIap 09ceKeci HOTHUIKECIH e TIKeJIel CYpaHbIM MeH
YCHIHBIMHBIH, 9cepiMmeH Gesrienesni (Kaa. Timi tepmun. OxoHOMUKA.)
(The selling price of a good (service, security), or the value of a
product in terms of money. The price of goods (products, services) is
determined through the competition between buyers and sellers,
directly influenced by supply and demand (Kazakh Language
Terminology. Economics)
3. Ped. OKy1ubIHBIH, 0171iM Jopeskecid aHBIKTAY1a KOMBLIATHIH
basmeiK skyiie (A grading system used to determine a student's
level of knowledge). 4. Bip mapcewnin coiaer, napkse! (The quality or
value of something). 5. Transf. Kamip-kacuer. Baranaber 6iimeriai
ekenciH roii. Kelt0ip kesnHIeKkTep ceH mereHe kel achlH jKepre
Kosiabl ger ectimiM (A term for respect or dignity. "You don't know
your worth. I heard some women would put down their food when
they hear your name" (Z. Shashkin, "Senim").

Lexical field
Bara 6enziney (econ) (pricing), b6ara 6epdi (gave a price), 6ara
b6ocambinobt (econ) (price was released), 6ara deHeeiii (econ) (price
level), 6ara ocemneiioi (price is insufficient), 6ara swcemnec
(priceless), 6ara scok (no price), anemoix 6ara (cascu) (world price),
b6ara aykbimbl (econ) (price range), 6ara bacerxeci (econ) (price
competition), 6ara kecmi (cut the price), 6ara Kotiovt (set the price),
6ara Kypasvtmbl (econ) (price structure), 6ara mawmabove (econ)
(price scale), 6ararbt apmapanmardwvipy (econ) (price
diversification), baranbt KaninbviHoa cakmay (econ) (price
stabilization), 6arans. oHmailianowvipy (econ) (price optimization),
b6ararbL bipbtkmandvipy (econ) (price liberalization), 6arace. acmot
(price decreased), 6aracv. kemmi (price increased), 6aracvii
apmmuipobe (raised the price), 6aracvin kemepoi (increased the
price), 6acmankbt 6ara (econ) (initial price), besiuer 6ara (econ)
(retail price), koemepme 6ara (econ) (wholesale price), Hapvikmoik
6ara (econ) (market price), e3indix 6ara (econ) (cost price),
canvicmuipmanvt bara (econ) (comparative price), camuin asy
6aracwt (econ) (purchase price), ycmeme 6ara (econ) (markup price),
wapmmulk 6ara (econ) (contract price).
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Cayna /n
(Trade)

n. 1. 3aTTeI caTy MEH CaTBII aJIy aiHAJIBIMBI 3KOHIH/IeT] mapyanrsuisiK apexeri. (The
economic activity related to the circulation of buying and selling goods). 2. Transf.
O3apa aWTHICHII, OaceKeseckeH xaiT (An issue of debate).

Cay 6acwir caydara canobt, cayoaHbid Heancvii!, caydacor 6immi.

N. 1. 3aTTh caTy MeH caTsln ajty apereri (An activity of buying and
selling goods). 2. Econ. TayapJiiapasl caThIIl ajay-caTy apKbLIbI
OTKi3eTiH YITTHK mapyanrsuisik catace (The national economic
sphere engaging in buying and selling goods). C a y 1 a imki
(xeTepMe cayma skaHe O6JIIIEK cay/ia) "KoHe CHIPTKBI C a y J a F a
oemineni (Trade is divided into internal (retail and wholesale) and
external (Kazakh terms. Economics). 3. Econ. Kaugait na 6ip
Tayapabl 6TKi3yre OaFbITTAJIFAH HeMece 6TKI3Y sKOJIBIHA Kapai
epexiresieHeTiH 0ip apHackl. (A channel directed towards the sale of
a particular product or distinguished by its method of distribution).
4. Transf. Basap, 6azapma cayma KpisaTelH gemassic KyH. (A bazaar,
a day when a bazaar is the most crowded). 5. Transf. ©3apa aiiTsIic,
TapThic, 0acekeneckeH xaut. (Debate, an issue of debate).

Cayoa nykmect (point of sale), 6asccwiz cayoa (econ) (duty-free
trade), beniwer cayoa (econ) (retail trade), 6ewer cayoa 6aracwi
(econ) (retail price), dyruesxcysinix cayoa yivimot (econ) (World
Trade Organization), Kon cayoa (handicraft trade), cay 6acoir
cayoara canovt (sold one's head for trade), cayoa asmomamuot
(vending machine), cayoa atinanvmbt (econ) (trade turnover), cayoa
antaHwt (econ) (marketplace), cayoa 6anancee (econ) (trade balance),
cayoa b6auxi (econ) (trade bank), cayoa 6inmec (ignorant of trade),
arcasy cayoa (street trade), Hmam Arzam cayoa (Imam Azam trade),
KoMmuccuanblK cayoa (econ) (commission trade), KOHCUSHAUUSAIBLK
cayoa (econ) (consignment trade), kemepme cayoa (econ) (wholesale
trade), kemepme cayoa 6aracwt (econ) (wholesale price), cayoara
atinanobpobl (converted into trade), cayoara 6apovt (went to trade),
cayoara canovt (put to trade), cayoara canvinovt (was put to trade),
cayoara mycmi (fell into trade), cayoara wopkak (clumsy in trade),
cayoa Fypnut (econ) (trade customs), cayoara nypcammuotiblk (econ)
(trade opportunity), cayoa dendanovirst (econ) (trade brokerage),
cayoa sxcabovikmapot (econ) (trade equipment), cayoa sHcapbicobl
(trade competition), cayoa awconvt (econ) (trade route), cayoa sHcypeen
srcepoe cayra kem/cayodada docmuik xcok (no friendship in trade),
Cayoda Umam Arzam 6oscoir (let trade be like Imam Azam), cayoa
kanumasbt (econ) (trade capital), cayoa kamanoewst (econ) (trade
catalog), cayoa kycem 6oncoir (let the trade prosper), cayoa Kapvim-
kambiracot (econ) (trade relations), cayoa kacam 6osicoir (let trade
be prosperous), cayoa Kykvirot (econ) (trade law), cayoa Kvniodwe (did
trade), cayoa mapracwet (econ) (trade mark), cayoanwis scarncoir (let
your trade thrive), cayna opusl (place of trade), cayma opTaJibIFe
(econ) (trade center), cayna marenTi (econ) (trade patent), cayma
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Axkma / n
(Money)

n. AfiHanbiMa, ajiy-caTya TaBap KYHBIHBIH 6JIIIeyinri 00JIaThIH MeTasI s Karas
TeHI'e-TUbIH.

(A metal or paper currency that serves as a measure of the value of goods in
circulation and trade).

mcuxosorusicel (trade psychology), cayma cratucruracsr (econ)
(trade statistics), caymacer 6itTi (finished trade), caymacsr cbrambL
(trade ended), cayma Tamamnrapst (econ) (trade requirements), cayma
TocKaysLbl (econ) (trade barrier), cayma Tisurimi (econ) (trade
registry), cayma yiti (econ) (trade house), cayma ycresimi (econ)
(trade commission), cayzaa ycremeci (econ) (trade premium), cayma
maprrapsl (econ) (trade terms), cayma merepimi (econ) (trade
discount), ceipTker cayma (econ) (foreign trade), ceIpTKEI cayma
ariHabeIMBI (econ) (foreign trade turnover), CBIpTKEI cayma
GipJsecriri (econ) (foreign trade association), CBIPTKEI cayaa
mamiseci (econ) (foreign trade transaction), CBIPTKEBI cayma cascaThl
(econ) (foreign trade policy), ceIpTKEI cayna dpupmacs! (econ)
(foreign trade company), xaabikapaJsiK cayaa (econ) (international
trade), xaJIBIKapaJIbIK cayaaHbl bIpEIKTauabipy (econ) (liberalization
of international trade), siHraitsiacma cayma (econ) (unsuitable
trade), asmexTpoHALIK cayma (econ) (electronic trade).

1. JKanmerra Gipaeit 6astama peTiHe OapJibIK 6acKa TayapsiapIbiH
KYHBIH KepceTeTiH epekire Tayap. (A special commodity that serves
as a universal equivalent, representing the value of all other
goods). 2. Cayna-caTTBIK Ke3iHe KYH eJIIIeMi peTiHie
naigaJaHbLIATEH MeTaJLI sKaHe 0arasbsl Karasd. (A metal or
security used as a measure of value in trade and commerce).

AKwa atinansimve (money circulation), akwat aiisipbac (money
exchange), akwa ayoapsimol (money transfer), akwa 6epoi (gave
money), akwa 6ipsiiei (monetary unit), akwa scey (embezzling
money), akwa scytieci (monetary system), akwa keHicmiel (monetary
space), akuia Kopiarbvimol (money accumulation), akwa Kynot (value
of money), akuwarvty Kyncoi30arysl (depreciation of money),
AKWaHbLH mambik sxcanarar (utterly penniless), akwa poviro2st
(money market), akwa canodvt (deposited money), akuia manmot
(earned money), akwa mexmi (spent money lavishly), scanroiz
mubtk aKuiacst ook (doesn’t have a single penny), Kanmara aKwa
mycmi (received money).

This comparative study demonstrates that the semantic field of professional terms and names characteristic of entrepreneurial discourse, which is an internal type
of modern Kazakh-language economic discourse, has expanded, reflecting the emergence of new economic phenomena and realities. In other words, it confirms that
economic consciousness in the modern modality has undergone significant transformation, expansion, and further development. For instance, lexicographic works
published before independence presented the semantics of 6ara [price] in the main register with three meanings; though it did not have a lexical field. On the other hand,
lexicographic works published after independence, the semantics of this word in the main register expanded to five meanings. Its lexical field consisted of thirty-four-
word combinations, as revealed in the table.
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Discussion

From the day a person is born until the end of their life, they are a subject to economic relationships.
Knowing which type of economy they belong to, is a function of economic consciousness. The interconnection
between economics and linguistics influences people’s perception of the asiemriy mindix 6eiineci [linguistic
picture of the world], their economic behavior, and their emotional state. Today, with the emergence of
financial and banking systems, numerous lexemes related to trade, entrepreneurship, and finance have
entered the lexical reserves of various nations and have become part of the daily communicative processes of
their representatives. The transformation of economic consciousness has led to the actualization of certain
economic concepts and words in global linguistics. For instance, according to sociological research, in 2008,
the words dardapuic [crisis], 6ark [bank], and skoromura [economy] were the most frequently used by various
social groups in the United States and European countries (Yarotskaya, 2019).

Meanwhile, in modern Kazakh, when determining the frequency of words related to economics, trade,
business, finance, and entrepreneurship, the word xomnarus [company] was found to be the most frequent,
with a text coverage percentage of 14.85. At present, the closer and the more similar the languages of two
countries are, the better their trade relations tend to be. Moreover, if they share a common language for
communication (whether as a native or official language), trade flow increases by approximately 1.5 times on
average. This was demonstrated in a study conducted by scholars Weber and Ginsburgh (Smith, 2016). Their
research revealed that an increase in trade relations between two countries leads to a sharp rise in the number
of people learning the language of their trading partner. Another intriguing phenomenon has been identified
by economists. According to research conducted by economists from the University of California and the
Helsinki School of Economics, whether a company receives investment or not is directly related to the
language used for its reporting and business operations.

Researchers found that investors tend to finance projects presented in their native language and even
perceive it as their duty. After analyzing data from Finland’s stock exchange, where both Finnish and Swedish
are official languages (with approximately 7% of the population speaking Swedish and 93% speaking Finnish),
economists discovered that Swedish-speaking investors invested more in projects presented in Swedish and
in state-owned companies linked to Swedish culture. Conversely, Finnish-speaking investors prioritized their
own language and national culture. Among the selected Finnish companies, two had adopted Swedish as their
business language, publishing their projects and reports exclusively in Swedish, and, accordingly, the
majority of their investors were Swedish speakers. Belgian scholars arrived at similar conclusions regarding
the correlation between investor behavior and linguistic preferences. Their research showed that French-
speaking investors were more likely to invest in shares of French companies, while Dutch-speaking investors
predominantly invested in companies associated with the Netherlands.

Similar examples can also be observed concerning the Kazakh language. According to the 2022 data
provided by the Etnologue project, articles published in Kazakh on the open encyclopedia Wikipedia have
reached only 2%. Meanwhile, based on official statistical data from the Statistical Bureau of the Republic of
Kazakhstan, the number of citizens speaking Kazakh in the country is rapidly increasing (Wheeler, 2017).
The head of the Public Council for Improving the Quality of Advertising Copywriters, Zemfira Yerzhan, states
that if Kazakhstani businesses disregard Kazakh-speaking consumers and the Kazakh-speaking audience,
they risk losing a significant opportunity to generate large profits (Zhumashova, Aksholakova, Omirbekova,
& Kulbekova, 2023). As evidence, she refers to an advertising campaign by ForteBank that specifically
targeted the Kazakh-speaking audience. In 2017, ForteBank confirmed the effectiveness of advertising
directed at Kazakh-speaking consumers (Duysen, Makhambetova, & Zhanabekova, 2024). Thanks to the viral
video 3wiy-3bty produced by content creators, the bank earned 1.3 billion tenge, as people rushed to apply for
quick loans after the advertisement was released. As a result, the bank’s management modernized its
customer service and increased the proportion of Kazakh-speaking cashiers from 33% to 50%.

Kazakhstan’s demographic situation is changing year by year, and Almaty is becoming increasingly
Kazakh-speaking. "People who plan to live here, raise their children, and stay in this country understand well
that they need to learn the Kazakh language. If such changes are happening now, in five to ten years, the
situation will be entirely different—there will be more Kazakhs, and the sphere of the Kazakh language will
expand," he stated in an interview with Men qazaqpyn.kz (Zhankubayev, Gnevasheva, Ganiyeva, & Sadunova,
2021).

All these phenomena are directly related to a nation's economic consciousness. Today, there is no member
of society who is not involved in economic relations. Each individual plays a role as a producer, consumer,
organizer, seller, or employer—essentially, everyone is an economic agent, which means that a person cannot
exist outside of economic consciousness. Every nation’s consciousness has its inherent components. If the
fundamental elements within the core of national consciousness are preserved and remain unchanged, that
nation will endure. When philosophers study the concept of consciousness, they establish that it is not an
indivisible entity but rather consists of multiple elements. Uali and Fazylzhanova (2009) identified several
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types of public consciousness, including legal consciousness, scientific consciousness, political consciousness,
and aesthetic consciousness. According to his research, national consciousness comprises linguistic
consciousness, religious consciousness, political consciousness, aesthetic consciousness, legal consciousness,
historical consciousness, and economic consciousness.

Thus, for the Kazakh nation to exist, to remain vital, and to be a full-fledged member of global society, all
these elements within its national consciousness must develop equally. When considering what drives the
development of these components, philosophers and scholars unanimously agree that language is the universal
tool that shapes and advances national consciousness. This is because the most significant layer of language
that reflects the transformation of economic consciousness is its lexical layer. Changes in the lexical layer occur
more rapidly than in other linguistic layers. It responds swiftly to external phenomena and innovations.

Conclusion

In the study, a linguo-statistical analysis was conducted on the lexicon of contemporary Kazakh-language
entrepreneurial discourse, covering the national trade and business sector, to determine whether a
transformational process is occurring within the economic consciousness of the modern Kazakh nation. For
this purpose, electronic texts consisting of 180,148-word usages and 30,000 units related to contemporary
Kazakh-language entrepreneurial discourse, as well as interviews of media figures on economics, trade,
finance, and entrepreneurship, were collected from the business magazine Forbes Kazakhstan, and their
frequency was analyzed. High-frequency nominative words indicated which concepts are becoming relevant
in public consciousness, as well as in economic consciousness. These high-frequency concepts constitute active
vocabulary characteristic of contemporary Kazakh-language entrepreneurial discourse and are deeply
embedded in the consciousness of Kazakh-speaking language users.

In lexicographic works published before independence, the semantics of linguistic units related to
contemporary Kazakh-language economic discourse were very limited because Kazakhstan's economy at that
time developed in a dependent manner. The economic consciousness of society was significantly less engaged
compared to today, which is clearly reflected in the linguistic units of economic discourse recorded in
lexicographic works of that period. In the ten-volume Explanatory Dictionary of the Kazakh Language
Zhanuzakov (2008), first published in 1976 during the Soviet era, 91,500 nominative words and phrases were
included. In the first volume of the dictionary, 34 terms related to entrepreneurial discourse were identified.
In contrast, in lexicographic works published after independence, the semantic field of these terms has
expanded. In the fifteen-volume Dictionary of the Kazakh Literary Language (Malbakov et al., 2011), the
number of lexical units characteristic of contemporary Kazakh-language economic discourse has increased.
The dictionary records over 150,000 nominative words and phrases, with 56 terms related to entrepreneurial
discourse found in the first volume.

In the traditional (cultural) mode, the cultural codes of culturally marked units were revealed based on
ethnographic and lexicographic sources. The semantics of the concept "bay" (wealthy) was shown to carry
negative connotations before independence, but after independence, it was revived with a more positive
meaning. In the modern mode, the linguistic representations of economic consciousness in the post-
independence period were analyzed. A linguistic-statistical analysis of the vocabulary used in the current
Kazakh entrepreneurial discourse was conducted. This was achieved through both quantitative and
qualitative methods. To do this, contemporary electronic texts related to entrepreneurship and trade—such
as interviews with media figures on topics like economics, commerce, finance, and entrepreneurship—were
collected from the business magazine Forbes Kazakhstan, and the frequency of terms was identified. Why
was this necessary?

The most frequently used words are, in fact, concepts that have been deeply ingrained in the minds of
native speakers. When determining frequency, it is important to note that frequency dictionaries have several
levels. The first level typically includes auxiliary words that are used very frequently. These were not included
in the analysis. The lowest level consists of words used only once. The words in the middle range represent
the actual contemporary economic discourse, and it was those mid-frequency words that were selected for the
study. Secondly, after identifying the most frequently used words, a qualitative analysis was conducted. It
became evident that in the lexicographic works of the Soviet period, the lexicographic descriptions of
entrepreneurship and trade-related vocabulary were scarce, and the definitions were brief with narrow
semantic fields. In contrast, in the lexicographic works published after Kazakhstan's independence, the
descriptions had become more extensive and the semantic scope broader. Furthermore, it was found that
many new concepts and terms had been added to the Kazakh vocabulary. This undoubtedly indicates the
expansion and development of contemporary economic consciousness.

There is no member of society who does not participate in modern economic relations, meaning that the
existence and survival of any nation depend on the presence of national consciousness. If the core components
of national consciousness are preserved and remain unchanged, the nation will maintain its vitality. In
philosophical studies, national consciousness is not considered a monolithic entity but rather a complex
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system composed of multiple elements. Domestic linguists identify various forms of consciousness, including
legal, scientific, political, aesthetic, historical, and economic consciousness. Researchers conclude that for the
Kazakh nation to remain viable and fully integrated into global society, all these elements of national
consciousness must develop equally in the native language (Uali & Fazylzhanova, 2009).

It is evident from this study that Kazakhstan’s language policy, which is based on liberal principles
regarding the state language, has yielded positive results: during the years of independence, the Kazakh
language has begun to be used in all spheres of public life. Along with the expansion of the functional scope
of the Kazakh language, a trend toward the development of economic culture in the national language and
the evolution of national economic consciousness has been observed. However, various factors continue to pose
challenges to the advancement of this process. This study clearly illustrates that fostering economic
development through language, particular attention must be given to the role of the national language in
speech acts related to trade communication within economic discourse, which is the focus of our research.
This is crucial because, in this sphere, language itself serves as the capital and source of wealth for the owner
of goods and services.
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